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VISION. 
Become a well-known university in the Asia-Pacific region based on our exceptional 

teaching and breakthrough research achievements. 

 

MISSION. 
1. Enhancing the faculty’s professional knowledge and innovative teaching skills, as well 

as the students’ learning outcome. 

2. Encouraging the faculty’s involvement in academic research and services that promote 

the overall competitiveness of the institute, enterprises, and the nation.  

3. Cultivating students’ humanistic values, professional business knowledge, and social 

responsibility, and nurturing future business professionals that can meet the staffing 

needs of corporations worldwide. 
 

VALUES 
Immersing in innovation education  

Spreading AI knowledge 

Hankering for international cooperation 

Applying AI to industry-academy cooperation field 

Raise employability  

Possessing AI application on campus  
 

SHARED COMMITMENT 
Combining international teaching concepts, models and strategies, integrating domestic 

innovative teaching resources, creating a domestic business innovation teaching model, 

contributing to my country's business education, and striving to become a top 

international university. 
  



OBJECTIVES AND STRATEGIC ACTIVITIES 

Goal #1: Innovative Teaching and Learning 

Objective #1: Improve basic subjects 

and problem-solving skills 

▪ Strengthen students' basic disciplines to 

coordinate business basic courses and 

provide full-time teaching assistants for 

guidance 

Objective #4: Curriculum integrates 

Intelligent Technology (AI) 

▪ Continue to introduce MOOCs in 

professional course teaching 

▪ Integrating information technology into 

education 

▪ Enhance AI talent training plan 

Objective #2: Enhance students' cross-

disciplinary expertise 

▪ Continue to handle anchor courses, 

cross-disciplinary topics and deep bowl 

course plans 

Objective #5: Continue promoting the 

Teacher Community 

▪ Establish Teacher Professional 

Development Community 

Objective #3: Develop thematic 

teaching 

▪ Continue to promote the CDIO 

curriculum design plan 

Objective #6: Teaching quality 

assurance and international 

accreditation 

▪ Promoting the AACSB international 

accreditation 

Goal #2: Rooted in Research 

Objective #1: Optimize the research 

environment and enhance the energy of 

production and research 

▪ Promote the international development 

of the college and deepening research 

capacity 

▪ College of business continues to 

improve the teaching environment 

Objective #3: Enhance students' 

professional knowledge and research 

directions 

▪ Organizing domestic academic research 

conferences 

Objective #2: Focus on smart 

development and industrial upgrading 

▪ College of business smart business 

development plan 

Objective #4: Conduct international 

academic seminars 
▪ Hold international seminars 

  



Goal #3: Implement Globalization 

Objective #1: Develop students' 

international mobility 

▪ Overseas Internship Improvement 

▪ Overseas teaching 

Objective #2: Cross-border exchanges 

and cooperation 

▪ Organizing international exchange 

activities 

Goal #4: Build Career Advantage 

Objective #1: Strengthen student 

internship program 

▪ Promote the 6+1+1 internship of 

undergraduate program and the 2+1+1 

of master program 

Objective #3: Counseling students to 

participate in competitions and 

entrepreneurial practices 

▪ Global Village of Business Education 

and Industry-Academic Extension 

Service Center continue to hold 

hackathon event 

Objective #2: Hiring professional 

teachers to integrate learning and use 

▪ Hiring teachers from the industry for 

collaborative teaching 

Objective #4: Industrial reengineering 

and local creation 

▪ Deepen Freshman Project of Local care 

and innovation 
 


